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Responsibility of Consumers in Korea.

44 %
AH ekl

SEZ S

Aulop AuRbe] ALE A A
ZuA &89 99

At & e anAe] Abs A AP &
1. BAFAzA L] FA4 24

2. 7143 AFel dig &HA A oA
3. AR 75y REA L] AR} oA
4, BeF7] 2MAGE 2 g Lnlefy

5. AW A A ek A} FHHDS o)

V. 2432 FAANLE Ad 2u &7 F5 et

4

o
4

O

4

<Q o>

Fo AAY FAZAN AFAAY FIF AT AU A
Uil dgole EFatn Ag7AA e Lute] Wi =o= anja HE WA 4

A el didh g ARl AN FHE gtoh 2ey auaks AR A

Mo




82 Eclg+ Meds

98 gqolud ol Alg A FARA ARH Qe syt SEoln
A1 oldsop & wAol M_uq wed el ave 49 dol A}

T A VIS e g ol iHlAH wa 494

T oo, olHE Fe e BAH FALY 719 AR UF 7A 9
E
(€]

>~
Mo
A
L)
=]
et

b7 Aadoz
2 s 2 AZHANE ATE w3 25
o Q147 AHEH AAgel dfd 2ulA SE LS T FASEIr B Holut

FAO L auA &8, AnA S8, AR A9, AT

I. 249} 2ujzte) A 3] A A9

ARFE ZA A FAE Y, 7P R Rl ¥ 2 s o F Ape R
of F7ht ARl 27 &8 Fvhn SHPE ARFY A %

U @ 1T A 4R Aekuolel BolAsh FuiR) 71e] 4B
e o4 AA7k flek ey oA AZE S Qe BAlE ARFY 4G

of AR} (BT Absle) £eA

1) Kirk Davidson, “He said, She said: A Collegial Debate on Market Policies " "Marketing
Newsy , Vol. 32(1998), pp. 5-6.



HEK REMES PO B HBRE RE #EXFE 8

o] ASoE 1960 o] F Adstel AAL AANM HFAA 789
2asiel o] iRz 5 2uAte Feld 2uE stEge AFEAZ dFE
of wa} AnAEe] AEE BRI A FFel AAHgi e, o= 198309 =
748 Lol A au S BIstua e ALY FAZA 2HARTHS A
A B9tk 1987delE AR 299 EFHQo A anARsd s ¢
g Ape] obdzt gl 2w 9 auA FYRE FEs ¥
B Rbe) Q149 A4 e 4] mobiti
ARZ AAFAZA Y Auxte] AL A G
_/":

PN ;\}szqg zeA 9ge

y

Mo o
fo
rok
et
d,
N
)
Aﬁ
:L
=
12
v}
e
_VL{
b
=
)
o
S
>
o
%,
-
ks
flo
o]
o,
N
=)
18
r U
rt
2L
o5 ©

SPEE
90811 94@-?471 IMFFAEE) o1F AhE ALAA S8 A 20 2%
AL havlsh ZAANA EAS SR AT E] Ak A7) Hlol

= aulAkg AEE A9

(A w OV
N -1 S
- [o
B =
1o o
oft

e

it

o

offt

<

AW

>

o

)

OHﬂ o4,
2

olf

i

o

—z

o

ol

rir

At

ol

=2

=

rir

N

2

=2

=

rob

()

2
©

oft
24
Tﬂ off o
g -
1o
o
0
tijo
N
)
b
fi
o
)
sk
r
bt
hasd
>,
rﬂ
ol
JH
x
lo
fu
rir
E>
=
2
1o
24
N

S
o,

-
offt
bl
N
e
N
Lo
O
ol

ARG A e g FAA A 2n7} ow Tt F gl
A3 anjA &2le FFol AEEAd of| F¥FE vA=ME
dart gk A3 E AY4E n e 2HA FHE oJHE 2HdAHE A
Aok gt W FHQ o F R ot A Aol AR A7) A S A3
o FAGE A FH 2u7t Ao vlXE GFE DL 222 LHWT) 93
S dAstn FEste AL W) olgd A AYHE aed avdee
4 AdelA s e 5
of glo] Aake] FAQl Z|GelA B A A
FA7L 57 s AuAe 43I} 4nfE

©.

od
m‘;‘ 2
2

o

)

ol

L

=

°

=4

O

et

ottt

fjo

g,

rol

o

>

r

-

o,

1o

o,

%
N
b

o
)



=)

ZclH7 H64d

84

O. 2¥z &2 99

8.40lH, o] &

=o] dAgF 712

o wg gl Eulet o

A
iy

st o HAEAY AAA 4099, 1y 5

Mol A FRE EohuA Au AL FHEs] A o] Ao,

)% 3 2149 A A3 GEd] o

A g7t o8] A

Al Z o] 2ol A

ol ALt &

&

= 7 ST g

=43 Abe

kil

L& o

o]

B

A

=]
T

o171}

=
=

A )7}

AEERETER

T
-

o] Falelrle}

SF

K

A=

Alell ¥l

s

Zk

LR

o] ol A3

o))

il

olJ
o
B

.—OL
A
Ty

op

T o 2y 9

o Fdjztn ¥

R

l

e

Aol 29

1
L.

| 2o 2 EEAl i g4 Albolg}

S

=
U

]

!

| 2% =92 Holur] ojzinh el Al

ERERS

tls:]l-

7}

70
oo
o

i

)

N 5

elde

1

Holu AR o

P

7] 9% 2uxe) ALEH AN AL

AR A 9z A A

L=
-

7]

o
Ran
&

sk &2}

sl Lz}

et o 7)o A =

o] MEAQ st A3 TEA 9}

|

7he

2 4nd #4184 99

o|

A

TetALE] s, Al 2179 13((1987), p. 241.

e Ee

i

2) &3H,



e REMS HOLO2 B HBRE RIE MEFE 8

W@ ARAS Auestets AolA TEAR A8, T A el HE

4912 oviath ekl o HAL @ Ae £u B AATo] ohfet AFHA
b oAt A4 ael 34 He|T

w9 omslop Bk Aol Goz ug
o

2
L
B
=
2
4

e
o,
Ho
)
rir
1
i,
=
)
A,
Zo
oBL
HU
-
Sl
i,

(Rawwas)¥}t -3l

7}E] B(Al-Khatib)® §& & & A
A F8L 2uAEe Auzl a9 714
7] = 5H(Friedman, 1998)°]u 735 & W
ot

2
ofN
H
r o
lo
i
o
Je
Y
jilct
o
ofN
jukad
o
,

F>
=
fuf
Ui
e
-
st
ics

A = A & ed we 7193 ana
79 YA BAZS AT Reissnerd] A7 2& 7193 AH7e] BAE TA
02 % A2 5 F vk AT 3L &g v&E e dE A
So Fujox Wasl An g ek FYPugo] LuAEH A mF JEgs
A8 g olo]9 ZA(Creyer & Ross, 1997) 2 dlo]Hl<=Davidson, 1998)¢] 4xH]
A AN 2P & BE ATFE FEY F AT

olzlgh 2u|Ae & ol e ol WL BF AvE S8 /7
7 1Qgel e =2 £ g e FIHECIY 2y E =R B E
Zbe AL AFH Mu|2e gl didt aujxe] ResE s ATt TS
F U AR A Gl B3 Aolth Aule Aupa ALY S IAA B AL
A Ao FAEAMY A& J|FE FHT F dojof dries Aot AR

3) &, A =%, pp. 205-256.

4) Mohammaed Y. A. Rawwas, “Consumer Ethics: An Empirircal Investigation of the Ethical
Beliefs of Austrian Consumers”, [Journal of Business Ethicsy , Vol. 15, No. 9(Sep 1996), pp
1009-1019.

5) James A. Al-Khatib, Scott J. Vitell & Mohammed Y. A. Rawwas, “Consumer Ethics: A
Cross—cultural Investigation”, TEuropean Journal of Marketing; , Vol. 31(1997), 750-767.



=)

! Xle4

-

i

(=3
a3

86

T M- ooF mz = o —
o oMo = T O® X (N =T
N R = o K- o G B R ©
GO o BT s XAl oy ) .
1E'E ﬁo CT ,IWMI ‘ul JL EO E q‘._ H.A) ‘_ﬂvf y ﬂ wA_ iy d’ 5 o ZT = o N ‘_@m]‘mo ol ) o
=wtrme EZLT G I DT
e Akl e ZEXDE A TR RSy T
w2 = ® Y4 = X i " = o RO S B g
Mo 9 o ey = X 3 roo AR S ° T N
W o = WX oy P M ny o o g B oM
Ko o oww Bwow W T E T = A X bW Zo = oS Lzmwﬂ,me o3 X
B G s . 7 LN = [
ST L. HatzX SR I S e
i N N RS ﬂu;% ° T o o= o 2 K 0° T TE BT E L
oP - or o T e e BT o Oy T e T
o° e s z.L O_E o} B \.N —_— Z.t o of o o I - oy °
© EO \DIL © OT_ f - Lf —_— L = _ o ok RO R n )
T g e T B T DoAY
NG S T T R N < ﬁ@mgo_é,wié
Ky o 5% _ oo o TN <o o T omr ol LTl oW 4 .
T o A e w P EET T T Ioa do 5t - 5 i TN
or X X} AR w Wr mm N T e = W oo _ o o8 RO EEW % .maw;ﬂ &
L . — o —~— - I~
‘.A.W_n_ 0_1_ )AO jang < O#E ~ _‘_El o BL W_A_.E ,.O OT._ ~ 1@1 ‘al, J_AO J‘dll‘._ I_UO OT ‘@ = m ﬂ — . Ot 5
~ A ST o T KR X0 o A T NT Py
ETRC e TR = w oy w o & am N @ eyl
Moo W T o (i R ) il o7 w BT E g
H NG | M e — O X R AN Bo< ™ i T w W nnoo e
0 Jl of FL ° Q‘Mo Jio =~ N N o o] o AN ty l._l WMo o =R A Mﬂwo i o o
57 w9 G o Mo o e X 2 B oW BK e = ol M B KW e b
s o oo O CIIT L b iy < 4 oo e D C = TR i
o i~ & 4 o Ko oo RO Mo X = 2 ¥ i S < i
%mﬂﬂsxﬂz_,zf W R @:é}%orﬂﬂx%mﬂﬂ N R
B o~ o I . A N N o= o= A = W o B
an oF M %o K oy B X % " Wv ) &mn i Mr,_ Mo Jo— ® RO M Elwu =& o e
o= " ° : R W5 e = X
T o 1mﬂodﬂ}mﬂg% & %, T T RGO SO
o WL W M]M Wﬂ R F X ~ M. B oo ool U Wd. W_M Wl 5 Wbt o= momﬂd|wr_e o MO
53 MW}%Wﬂﬂﬂ%Mﬂ% ﬂwm;w W e 7ﬁrmum%ﬁ%ﬁg
X & R o o o R ° o B REooH gy LB o T P LY
oo G Do T T o Mm NI M_ W e T Jw_m ™o il EL %Wzmﬂur%amumww
i) wﬁ ! X ~ S 0 T — —_— OW._ o < Hoﬂ R = ek
— o = Koo = AN Moo 5 & TR —_— — o g B ok
— © s o M- S L AT IR — MF bo BT - o o
N wﬁ ~ 2> SCEE I % 1m = % Ty = BT Qm% T® P R )
_= oy TR I T Al j Ca T e
P s R R E R WL peepraiese
g BOF ur ma m W B8 BT T M M g2 mwl Mo %ﬁ?ﬂﬂ%mrymﬂ,
— n — _— 2] Wy e =
TROE OB T T = M G ﬂj w ok mm J% L T o ,xL 7 Mwmwﬁﬂmiﬁﬂﬂ
G O e N B om kAR Tl
_.E X° 9 q ﬂor = ME w MHOT okl - R N T YT |e %



87

HAAM AT 71 2

1

k<]
il

=

43} A TEe 2ol teh

OO B HRE RIE MEAE
ARG oA 1980 T o] F ApEdute] WIF ke v dof

2
=

HAl = 3tk ol

B RAEM
o #A Aol HFA 2HARA Y THA HE s}

&

it

i

ol

al

b

o2 e &

1

] &anY &R auEEe] d =z oojAA HUTh

Abd sk 3 ol A

F 04

E =9E7] A

o,

!

ol
s

wolzAe auA &9 &

bsvke) A e w3

-

0]

=y

ko)

e Ab3] A9l FB el oA wtolof
A9 943 gald 743 F2e] DA 9

W4 g2

.
5!
X

e

]

ol A

ke

=
T

| A a4,

F Q)
ET‘“

T7AAgAT, 4049 1% (1992), pp. 303-304.

B EgET SEREY F

1

A1,

o »qPonH AANA) AR PBo] 1

[e]

2o FAel vk

H

o]

A&

T

“REL i

F=%, 13¢(1998), p. 94.

Aax
Wih

olg = uwf 19989 58719
1

19

L

k]
o

1

T QAN EERED EERE, BFAA G,

CREEEE

]

o]
1l

8)



s

ElH+ Ti64

88

NOR RN T R A = N b BT W W m o D Mo ph
T momow D ﬂﬂim»wﬁuﬂtﬁww T Y m o o =
gooM R T o W T ~ ol ) o — W% oo TOW T ol R
s X pxrx®  _me gL ® R W R
Py mRe O o ddwT F R TE W omoaw O o
e N S = O %%%ﬂﬁﬂ_uﬁw@ o R g T
Bkt E G T gTE L Pt uwdh e ¢ow
K E s X wr RxZdplge Talclscs 4%
TG s 230 gz2dsgar EHIP%Tae 7o
9o — ﬂ H - H_AIHL\_] y —_—
T 2R d N E R BT g e X T
o LT oy oy Me T TR o R o g
:_ﬁ7*§aﬂmlww o D g N R L oan oy Mgy A m ﬁ 2y
= = g oy Y m o Vg X =
iinhahﬁ% aﬂﬂoi%i_mﬂh/moﬁ Hi%ﬂ ™ oy
B B ~ Rl Ny [ S S R 0
w5 o B o TR P o o T o o ) Wu a® s o ML 3
x = ol 0" R No@m B Xom e WS Y Ry W oR
ﬂWu@.ofa7 }p_lzmﬁwmﬂ__.ra}ﬁrztmunﬁ,:,_PVMo
5 ! N K
- 9 = o o = ol il
= i o ' o i o o] < e D o o oy B o= P ° o
%dﬁﬁogaﬁﬂlﬂ_ m oD u.xﬂVeroﬂWomﬂiﬂAamﬂ
w0 K ; 70 M No woE oﬂm ) o mww < M ~ M oU mm i MO oy ofp o (i
= U = " G v J oF R e S
Hﬂ%%%@.ﬁ Mﬁﬂ%%%@ﬂ%%%iﬁﬁﬁaﬁoﬂ%
° ol 2o X o B b BmEFT T owmor R g Ve ~om oo R
© R 0 ° o — ~ A =0 = ofF or wm T W o K e
oy =) m 4 3 ~ N KO o )4 ] _— oy N R o
B o o~ AR ° X T X oy 7 o o B XL S T
P N A B L e R O S A R
N 4 H#T T e T gy % ogw i
of B oo K T T oW F Pl H N W T e s TR
N R AN N O®RT “Wﬂmw.umlﬁoﬂﬁl\mﬂoiuﬂx}]ﬂvlufjd% 1__A|1_,._u,A|
aT - "= X i
o = o N e T o il H70WHTL,@1 oS
R "o T RN 5= RO oo LN Ar 4K OB L~~~
L T I ,Wﬁaﬂﬂzﬂﬂ,no%mr@ﬂlﬂwn@
TR Ty R RD B g o R RS o
bW o o e OB o W T = T Mo = ™
N N ° T ook @ oT R X0 om W W B B ST
C N S IS M R TWEFE TN oor W oo oy = N

Looking at Consumer Behavior in a Moral Perspective & star”,

FJournal of Business Ethics; , Vol. 51, No.2(2004), p.129.

“

9) Johannes Brinkmann,




89

HBRE RE BENE

b

[=a]

=1

2

e

s

2

tEH REMS

i

7

=

AUz Qo 28y 3

=
=

ol
ek

ot

o

%

3

X

ﬁo
e

I
of-

0

B

7 7 Q= A o] o

3}
o}

)

A%

el
=

&}

=0

7

]

sk A

of o

plo

&7

Al

3508

g

HIA 2 o A

28
;OL
B
o

1

o= e} AR o]

g

o

3 A

of o

i

Z_'

o) 7117

Al
1

Fa glnt webd £ 5

5]

B

o

3

)

oji

A

uY 2R 943 &7

gl

[s]

af of

3

o]
TTournal of

.

Q o

[e)

FTournal of Business Ethicssy , Vol. 20, No.

o ti-dol opel FoAAR whEo] U] 9

“Business, Consumers and Sustainble Living in an Interconnected

HA .

, Vol. 17, No. 8(Jun 1998), p. 880.

11) Gopalkrishnan R. Iyer,

o wAd A9 5
14 AwEs e

A4

M. 282 &9 W& Auze A3 A AA &9

2 ARE Wolrk 12} 418l

e}

_]
World: A Multilateral Ecocentric Approach”,

A2F A ALF R Aol A
A(1999), p. 274.

Business Ethics;

=
Aol $tvh 289 LS

&)
=
10) Rogene A. Buchholz, “The Ethics of Consumption Activities:: Future Paradigm?”,

A
==



Ak gelol g mole A g

T3 A7) H o %71 ol ol &
o

Kassarjian(1971)°
Er:]. o z] A) ?ﬂ:o

_4\_/

Reponsibility)& #41% Anderson® Cunningham(1972)¢] 972
a4 ofE g AL A AAAE A4 Auxl g9

of 2l &2 AAE A9 2 B2t ok Muncy$ Vitello] 7jubsk 2u)2) &

oo
o
e
_\EL
g
)
2,

A

4 A AxE A9EY, 26 aule 2H e P92 TE A= ges) 2
= U 7R & el d@ 4 Aol 29e AHEoRN FAg @ 5
SUTHYD, &, 2ula7h B AQ dF o2 HI44 o] &L sl 7p Byl 3
TOE TEHOR o|FE FSted aAE), A A gAAH e P9
ol AS4oR olfg FTEEF ofyW ol sjetoly Adto] gl 2| Y
Z olFE FUhertE R Yt o] F B B ) Aux fuE dyFelw

SEY A aulg9E A BFoeA £ adle] get e
GEde FEel e BulTa(43d UEEe RHTEY RRA), B3
Aol tg A4 $ @D AAFY BN FE AARA U@ AEH Q4
B e BARE Bk 2 sl A o] wRe 2A 4 2uld fee
Aok Jiel B vlag g mdud PALY cug g2l RS T

12) Mohammed VY.A. Raeas, etal, "Consumer Ethics: A Cross Cultural Study of the Ethical
Beliefs of Turkish and American Consumers”, FJournal of Business Ethicsy , Vol 57(2005),
p.184.

13) Frederick E. Webster. Jr, “Determining the Characteristics of the Socially Conscious
Consumer”, Journal of "Business Research; , Vol. 2, No.3(1975), p. 188.

14) James A. Muncy & Scott J. Vitell, ” Consumer Ethics: An Empirical Investigaton of the
Ethical Beliefs of the Final Consumer”, ‘Journal of Business Researchy , Vol 24, No.
1,(1992), pp. 297-312.

15) G. Hofstede, "Culturs and Organizations: Software of the Mind; , (Mcgraw-Hill Book Company,
London, 1991), recited from Mohammed Y.A. Raeas, et. al, op. cit,, pp. 184-185.



91

HEE RE BEAE

+

=

=

R ERERPEER DR

RO2E

=

At

H REM

it

w72

2

192 4

[

=l

N oﬁ Mﬁ w_rn_ o W @ % o of e ﬂo M =0
- HRoXO T o - W R G I S
o R XoT _
o0 A WW (o o B T M uu MH WooRr W i )
&S e Wy, P R = T o
mkt SO aE W OB oy T
_W]ﬂ _O#EOW X W_ ;0.._
Ooﬂlﬂu i ‘Ll\mﬂ O# %1_.,/!
° ]ﬁ.l.ﬂ . iy &
GRS A O S
7 A 4om° TS W= = < ~
%ﬁm_m E_ﬂo_aﬂﬂﬂurio%ﬁoﬂ.%mﬂ&i
O_E P QO]..I Eaa‘._,.ﬂu_ﬁ UTﬂ]ﬂmO]
e L. I S B iy
IO < K ™ e X
DR IFIlpaderaodes,
™ _ Ko — o X —
cn Uil EITEEEFTIX
ﬁw%oﬂfﬂﬂmw)oﬂ?ﬂrwg M
PEed b T TR T TSy
; < _ -
i M I NC AR . R N S I S
G g g B I ) %
—_— e {Eogn = = By & W oF
T 1y _
~ — o o o Irvi =
= %L S [ oRo R Jr. T ﬂw N o ._%L - >
© - o = o M ¢ W o
S T R A A -
L - TG S L
R T B A S S
wE XL S o < om A oo i
w xR Mou T o o T oA
%ﬂ%@éﬁ@.ﬂosV%ﬂﬂmm@,%@
ok N e W R B R ® R
WwoT o LK T o F o Mt <N Yy R R st
oiﬁ%%,wéﬂ%ﬂo T o oA W o
FrEEIsET L LE Y s
r T o 29 2 T & oo WK o
um_, Mﬁn G _M o Mﬂ an Mm ,vhom,_ A~ - K b J‘uH W MA
%ﬂm_w%&,_ﬂ>~r%%waﬂwrﬁuTi%
W wHE S ok Im LI o
Gl G- S A N

¥} vlws] He
. Vol. 43(Mar 2003), p. 34.

=]
pai

MJournal of Business Ethics,y

Future”,

s

s

191 Al e] 7 A A
'16) Scott J. Vitell, "Consumer Ethics Research: Review, Synthesis and Suggestions for the

1

I
L84



3

ZcleT He4

92

el oo ) oo i = Y %o Mo ooR " oW prn
M.!o of ~ mmﬁv < onl Ho n.zw o o W R w 0| o
) —_ ~ ~ 0
T EEkT o B F oo T BT Ea
k = F— — ~— o~ N
T wmowmoaw O o o, By S AR
W O o = 8 Ay = owa — o_a —, &
) oo~ N T 8 o ~ % 0 B ~ o
r i ™ - g 2 - s S %o X nmo O =
B e T ._01_ = ‘U’ O_.E ™ X JO ﬂA_é ~ e
- AMLicwmﬁ I I %A%W%
= v . ~ — W B !
HL,rm S - A A w® o B T P D 1 oW
CC I SN = < — 2y N ~ of!
T B G o T o Wi ] ® AR g
e - < o T MW i o oy B o T
Mo E @ S = s s o o, o SCLIE SRR
-~ 7o G %o T o ~ 0
O o o X8 W Z ooy B = 5 TR oF M "
O I S U o < ! =2 o7
K "2 g S O T e R R
wo oW B W o W NN TR wewm X
LT - I O - W - N R
arﬁur@%%%7wo ERNCE %%uﬂ% ,.Ma_t.io_x
4 T o < F Bz R = "OoK g o T T
_ o) & 2 o T B %% R o ™ mw —_ — No K
B 42 E A g w — 5 ~ AR K = O =
P o o I 5 ow T F <oR o X 5 = Moy
oz E@aEer pxt pHesr gx T
x & Gl = o) o N~ oWode % ° or Hu ol o o) w
~ op >N G WA B KOR M w TR Ly R 7w
N Lo % 5] Ho L . o E — o -y
4 F o < 5 B Ao SO o T oo gy W o GGG
P T EEST g W, 5TV
T XEFERT N T o0y x o ER
o E w4 % FELREEPLT LT wy N TN DL
2 Teoikriisesearll Lk
e - AT Rom X oW ooy ﬂ@Wﬂmm
Wﬂqﬂmmmﬂommﬂ#%%%o%%ﬂﬂ ahmwer,.muwa
T = me X = o & S R A T A - -y R ———
— — ~~~ —_~ — ~—~ ~~~ —~~ —~ ——
Wﬁ = Moa- o = ,1_”,_ — N m < 0 © T~ © O o = o Wﬂ
<0 i BB TR W Yok o =

=

=

o ggel 2R4A7} $AHA%L

(?_]:

oeg,

L
o

MJournal of Marketingy Vol. 36(Jul 1972), p. 25. 23
o}y ofof e}

ol

18) Thomas Anderson, Jr. & Willlam H. Cunningham, ” The Socially Conscious Consumer”,

17) Frederick E. Webster. Jr., op. cit., pp. 190-191.




93

A stel A H] 2o 8
ARl EE A ALE o

1.

.

=

pu

5}

FLOZ B HRE RIEZ HESR
[}

=

RIS

L)
L A2le] Bl o

t

I

A A B A7} 7hA of & 2

ol

A

o, 7
bl 39} vhal 74

A

59

AEA B

s

A7IA FEF ok

oo
S

i

.;L

l

A

A

3t

S

Al A

stz @,

=

=2

)

3} o] A4

[e]

i}

of A7t ARFE AFAA
o

e
=

O

Hoh AEFo] A FAA 714, 45

LS RO RS EE

5

A W

3 1 AR g

)

=

5}

& oF

A8 AAz ened d8ES

d

A

R4

2

CECE R D

~ 01'
iss

1. AAFAZAY FA94

alAke] A9 4
ofgA Bkt A

ST,

B

&
1o
-

=

A

——
o

I

™
K

oj
<
o}

o

o

A7L otdet &HE T AAS AHEle] o

=
L

] o)

o

, Al 99 3%

b}, ol et AAFAZAM Y oA
L R

T

Aok ¢

WA o Ao] B

3l

Bzl LT A G S S

= A
PR
=2

of whg

o
A 9]

)

0]

]

i

[e)

e

‘oA A e

(1998. 9), p. 78.

19) 8174 %,



94 BolF He4s

(Perceived Consumer Effectiveness), ] uj] 2] 2] (Dominance), 91Vj4! (Tolerance)o] Lt

W19 Fxol BT olaleh 2e TAH Yooz MY 4 g

(o

2. 7195 AFA A Sd9 B 94

aHE A} U4 A9 &7 3

sHr Aoz ols=oj i o ")

>
Y
N
o
:.OI:
fol
oo
oX,
o
Hir
rlo
o,
o

=
>

Mg o) oukE AR avle AEe &943
HEo 4EE weE vlde eyl 9 BPS So) 22 A9 Bast
At o= AF AR JHA g Aok g ol o] g wE /)99 4
ZHAE B 4ES Aul2E FToEN Bt 2L 7)o KT} 2 AE A
Al 2E ATshe Z1e] §Y) Wil ¢og auats SEH AAEF A 7]
o BAREE AR v 9 BEE ATH0l3 $EH qBL S

3. AL Vs FIARA Y LA o4

sl AAA K78 SZAAFE QG A 289 FRY §8o} A
TE W A A A JlelsiA €0 ety 4259 AR E ofr|HE A
=T BAG AT 2 ATl 29gAAS d5e] G s GRS
= T T GAGE ALAA 27} o] RAEE = Ao Ao
7194 AF e AA gEo] ohet ALEl 4 AZTxe gak A4S meste] kg
Aol dd el s 2a 2u 5SS dof s}

4. BT 2uAR S ne g 4n A

2lE 257 Ao} ol 2ol Aok Bk A% H Ao} Bue] oF FE o
A7 oheh 2ulat Aole] Yol 25 AL FRe] wek A B £H7} o 2of
Aok AT el 2usk A A F 259 o] by A Ao A

B4 A5 F avle] AYYL 23 ol FolHof Bk Aotk U A8} A



95

HRE RIE BEAE

b

=

S

HLOR
RERE

=

=

Tt
2 e A

A

-

=
L8

8
A

=
=

t
1

i

A nEs Holzka AR

iy C L I G Y T WA TR
%.&M A 5 o W b o oy
TOE B ® DO T = i o 5 oy o
Ty TLrERT T I
= [ 0 f
) Mo mo ﬁm mﬂ e Mm Mw aﬁ Mﬂ 3 = W Wy oo Ak uﬂ
e o} ] J_Ao o) lﬂ = 0
= B < T o w L N T om L B
q4 T = g omoue Moy M N o= T R
= W ET W ow o o o G4 W oA
=0 L R = (= —— 1 = ™ o O
© N FREP LT W R, e Y
_ — e A X
e E TR Y EeT R B w7
& T I Y GO RERGY ~ N L i)
| A~ Y .3 ] N ! G <
Woﬂ m_r‘_ o E‘l. ﬂArO o) O# = = e O#E [ 1_&” oF "R o
= T e o PR 4 GG )
) TS EL g PR T TR e
ooy w3 X I o oF W o £3
S ot <=y X o= o= < 9 L X R
o T BN - of m M = X < F K =
= U S T o E T T o
0 Bu o o Mi =0 o % e g ﬂl =0 UGS A"
Bk W oy s BTN T = X A+ T
4T CR (IR G 3 e
S - = K oo 5oy T T B ROEM
X < (i S e w ™ <
s " Bo ey oy W m
N M o _.MM_H RS Woor = *oT " iy % 53 M 70 oF X
=< e — ™ = o n e ] X m X ﬂb T =
o 3 ,UI ~ X .Ur [ S = ~ o
L o et X e N | o 0 oy Hom B o
T = = e B W o X _~— < S
T o BTN ooy B T = I ROR —
‘Dl 1ml., O _q _,OT - ,m 1_,A_| ‘mwl —_— = EO iTu OE a ‘Mﬂ ‘_ﬂ&l T \_L/I.
—_— T = ‘Mu = [NEEGS br N of = - N 1o
o0 S BHOooR oW oo XKoo= R ooy ™ R mow o
“aew R I - TR R oL E %W
w2 U HXdE oo oo = X o
® o N -y 76 = 2N w X W TN 2 o o
~ T o omeom RN o WK X o 4 = O} S
= B o e W " oo o T o o T Ne My mE E

, TAAnEAT, 378A0A97), p. 25.

eIl HIRIEIE PR

20) otH <,



Hol 2HA JgomA

ABBA Aubel digk #Al 4ol anl a9l ot

—

L

=}

= Tt

t

5

&2/ Hled
&y

=

=

96

o e fad 2
o 943} 2u)%

vl &9

ol
b

ol

B

e

AR R 2 53

AFel g a2
(R, A% A

o

oy

4 2u]7 )

S

o] 7HA A A

>

atA Aok Al @

bR AR A

L

5

o o

3T
=

Al

8 A717F A

1

©
il

=

(B AFo] ALS A A 94
=

1
T

T

qr

Hin

=

R

K

]

ES RDIREEIE

{a9:
1 o
S EA E 3ot} oy

2> Holz A 2o

2 A

=

7}
AAS 2u|ae) AR AAN 24 5L A}

o FAH Hush o
Al AFAAH A

1.

L.

NEER

oy

o)},

=

=

W 2] AbEE Aol o) WA



THEM REMES FLO2 8 HBRE RIE BRIE U7

OHﬁ;iﬂﬂﬂM@@iMMiﬁﬂQ?@ﬁ sy ave 494L AT
A ete] £28 4 olth 1 R WAL AL sk 7199 A
g7 Bge wrh B QA AsRo] g8 A9 AFA] we §uH A

TAstE NAE Adste Aot 71§do] AFste

ot
2,
"l
)
2,
(e
152
il
5
T,
1S
Al
Wiy
i)
offt
o,
B
i)
2
i

o}, oW Bk Zxstn frejdjof @ AL 7]
A A s Bofol gtk Foltt, thAl Tel A Al EA
o FFsAod 7o) ARl S Eddte Y, 48 FES 5E
AgEvIdHY B 2L Ae o I 1
TAE TAHLE 24 ]
AEste 24351 A =3t
2H AR A 7L e HlEE A
oto] & Aot} 7|dol AFH Muj2E A - FFHE Bl uAte]7] whio]
71gel &#EAE Fole M A4 A

Aoy} ARA LI} e AL anAed A

A9 &, 53 il &
F8 A AzAZ s Aot

ol 918 287

_._. o g
[o30}
_,d
tJ\'
bl
:C;_l_;‘
(o]
o
ek
9
s
i
s
_Vus_, =
roL
o,
[
i)
oxl
=
X
o
Ho

o AN BB AHH AAHS AT £ 9 Relth BunA Fojshe 2
2l g FAAL A$ JlEeld =§dd »Y & AN

AR
ETI(Ethical Trade Initiative)®] 7]&E X822 2u|xte] ALS A Ay A xE 4]

21) Ao, “evtel avlabe Vd&E Qo) AF AT, AL, "GAg A, Vol
2, No. 11(1993), pp. 111-142,

22) ETle A2 4S 53 1§, 2249 249 A9 &
2, HAAAA R AF, TEAR A, 2Ee] 24, HtA

<70,

AAA ArA g
X AeEA 5 97}



K64z

gelo

98

3
o RmOROOME gy
BT ™ Boa
W M- HRom o o8 %
Ll N < WM R
mﬁmﬂﬂlxmﬁﬂ wrmﬂarﬁrﬂurﬂmoll
%%ﬂ;imbﬁaufﬂnouo,&zy@%rrﬂl%,7mmmnﬂ§o
T T X TR EE of o M E N < o m 2 B T 9 op 5 om o=
oo DX oy Mo " = B ) = T3 gF T o
T oE R = % © gz P L oF = 5 ez - T
o4 o T = o | = ojy = ok . ‘Ml N oo on 3 w
ﬂﬁ%ihﬂ%Tu@@wuaﬂﬂﬂwiw 5Eow B Lo
ﬂ7%q&@4mii%%§@wgiﬂwﬁwﬂwmm%m
G ,._lﬁ = % ‘Wl in = H i T < 7 ox ° X 7on MW = JUH STy mc..Vm 5 omuﬂ.
“ o ﬂ1o_aﬁﬂm,mﬂgue_e%guiamtﬂmuai £ 2 o=
—— Gl - ™ o o o Mo NS — NG R Mo M- W o) S ™
X = b il?uﬁrﬂ?oun e T Sg @ X
w S " mﬂﬂ.osﬂgwxﬂ.%nmﬁm.mﬁﬂ%g7 2 K 3
of W ¥ W ow AT o E od o R G ) ¥ o o® E- 4
o= = W & = R = R = K g ‘
o X a«nME:mmﬂ%,inogﬁmmﬂﬂruﬂ?%i — g9 3 2
W N T R o ) A AR — x o W 24 ¥ o=
o i) RS N oF wy o L 7 go W — m K MJ ™ e X ,E T o £ mm £l
Ekﬁﬂlmﬂ@A}_tEq%% ﬂﬁﬂ%%ﬂﬂo "2 % o=l
w e A o N o= o o KT Soph 8 X = L W < D oR of 28 2 e
o H O _,od}}mo%@. Hiﬁﬂmﬂ RGO s X
= = a K Ml M T GYI SR Tz & al g S R
CIG G Wook O & < e o o = oo N o5 < o e = 5 E C
mweeﬂﬁomm@miomemﬂV%muwr@%%%MﬁEm.ﬂmeﬂ%
ze] - s o 1 oo
%ﬂ&@%%@ﬂ%v@T&v@&%xmm‘mﬂ%liM » Do
~ of T = < fo) .- ol — o = P .= o5 - = &0
o oF <~ W Eo ﬂ X oo B*. ~ = | ~ 1D| 1H| 5 o =
= % 0 oy B @a@w@i}x ww KB x5 HE w
5 T° o8 = = ok o T o= ) < 5 ) o TR = X o I m = E| m,l &
— — —— A T — i fi —— .
%wﬂﬁqw,%oi%m, _Ewr%,ﬂnu”wmvﬁﬂ%@riﬂﬂﬂ M&W%@.
%ﬁaﬂmwoﬂiﬂmw:AQLoﬂﬂﬂﬂﬁamﬂwiﬂm
7 f —_— = T = . © ,_L. ~ i = N
= v&l ”ﬂr =3 — = MWM < ‘Nﬂ X w‘Wl © ‘q C_O ﬁ O_E TOE \H‘._ >A0 »A‘.# CT T_ .A‘.# Orc ml.w T ﬂv.A! _n/u iy
R X W m™ WO 1 ™ NS do Br — o o) 2, E o~ o &
= i < o ok oL o= fo = ™ oM o = 2 oo
< _]qyl = W oy S ~ =S = I i T = = | Nlo o] — A4 = © Tor ® = &
o o %O HE o = o o E R o = % S g W&
° T X E e ﬂaﬁr%ﬂ,ﬂ%% oy N x| S 5wl
<R oF X ™ 3 oF AN ‘Ul ﬂ.” & D._ »A.._ S ] A (SIS
~ = 8 Hi o = o R N H T Owm r = o B e ® < B
o X4 . DT B w dm@w}ﬂ% mEE: o
= & ol ol oG PR e GG < e N~ BRI S o
< ﬂo@%%m,@mur%ﬂawﬂauxm%wmﬂﬂﬂv M.mw%%wmﬂ_
o " < o o £ Hom K S ik ok 0 "L pﬂﬂmoq‘ﬂa
OL l P ‘m ~N o \ulL ‘A‘.ﬂ K N O_L - ZT.C s S a o} _IL 3l
! B O " A Koo T SRR — of T
®ow A B o= o = w Mhm%dﬂft
oH t+ N ]Twol o> xmm%iwomohao
= ome
jagd = —
o] % %




HEN REMS ROO2 B OERE HE ERNE 99

o

["
off

el anlael ojat AR RG] weh g2 Aol avlAe) &Y ¥

9o Aue] AAAE A% AN waed 2 Aest e Do A

FAA oz oldste vt AglE AvlANZ olojd & glE Ad T4 AT

%02 oo} @ Aojth. Sl ol A B opjet AREAG AA] FAE

uth By sts oo dt & o2 AAFAA YA’ of

A FoiAsh ZEUYAAESY FAZ o] FolR
GgTol} AAg B Ane) AANAL nFF ogv] Y& Adels|E ek

N

o anzke] wEd g 844& S l% Mo} defa Adee] =3

ey

ol
i
=8

[e]
o
4o
o
o,
24
=
Ho
flo
>
s
e

&2 A Aok W2 A E F47) Holof & 7ﬂ°1
o} o2 ) Au7F AA AFE oAzt oule 9F, Jelu auldA &

jo
ozl A FHo] Atgld AHE £ A VINoRA Y rujAE I G ALEH

AR 50| W olFoiAk & Aol

26) A7, ‘Ava Az ARG T Az oqe] B BAY, TawAd A7, A 92 35
(1998. 9), pp. 83-87.



100 =i H6e4s

<FaEd>

F-{ﬁ

AaE, BHEY FeR L TAIAA; A 20E 1301987, .
1241-1258.

AE, RELS H-S B EFRED REREY BWEY, dEuEaAuy
593, MIFATNRS=F, A 138(1998), pp. 93-113

HRFE, A A wsHA AEF wAe Yehd 2na w%e g B
PARIALS AT, , Al 357 13(2003.3), pp. 173-197.

AR, “Aed WEEEY T SEdl B A, dFZauEEEE 20004

E A8k o 3](2000.4) 3 +=3(2000), pp. 53-66.
e RES RREE BR, TAANESE, ARSI, A3
(1997), pp. 19-36.

(AO
o,
rl

ded - ARA, FaeSue 2uAaS Aol B ZAFRA" T
=84, , A18A 135(1999)

HEA |, EHEBREI SEGRE, 383, "AA%dT, 40d 15(199),
pp. 297-315.

FAA, vl Anate v1de Ao B AT A EsietE, TAdabet
Ab8l, , Vol. 2, No. 11(1993), pp. 111-142,

4%, “ana ALt A g 2nR Ao #:E HA Thure o

Ty, A 98 35(1998. 9),

Andrew Chan, Simon Wong & Paul Leung, “Ethical Beliefs of Chinese
Consumers in Hong Kong”, [Journal of Business Ethicsy , Vol. 17,
No. 11(1998), pp. 1163-1170.

Elizabeth H. Creyer & William T. Ross Jr., “The Influence of Firm Behavior on
Purchase Intenton: Do Customers Really Care About Business Ethics?”,
"Journal of Customer Marketing; , Vol. 14(1997), pp. 421-432.

Frederick E. Webster Jr, “Determining the Characteristics of the Socially
Conscious Consumer”, Journal of Business Research; , Vol. 2, No.

3(1975), pp. 188-196.



HEN REME PO22 B HBRE RE BEAEX 101

Gopalkrishnan R. Iyer, “Business, Consumers and Sustainble Living in an
Interconnected World: A Multilateral Ecocentric Approach”, Journal of
Business Ethicsy ,Vol. 20, No. 4(1999), pp. 273-288.

James A. Al-Khatib, Scott J. Vitell & Mohammed Y. A. Rawwas, “Consumer
Ethics: A Cross—cultural Investigation”, 'European Journal of
Marketing , Vol. 31(1997), pp. 750-767.

James A. Muncy & S.J Vitell, “Consumer Ethics: An Investigationof the
Ethical Beliefs of the Final Consumer”, Journal of Business Researc
hy , Vol. 24(1992), pp. 297-311.

Johannes Brinkmann, “Looking at Consumer Behavior in a Moral Perspective &
star”, TJournal of Business Ethics; , Vol. 51, No. 2 (2004), pp. 129-141.

John Torgersen, “The Ethical Consumer. Moral Norms and Packaging Choice”,

MJournal of Consumer Policyy , Vol. 22, No. 4 (1999), pp. 439-460.

Kirk Davidson, “He said, She said: A Collegial Debate on Market Policies ”

MMarketing Newsy , Vol. 32(1998), pp. 5-6.

b

Monroe Friedman, “No One is Always Right, including the Customer”, TJournal
of Business Ethicsy ,Vol. 17(1998), pp. 883-884.

Mohammaed Y. A. Rawwas, “Consumer Ethics: An Empirircal Investigation of
the FEthical Beliefs of Austrian Consumers”, [Journal of Business
Ethics; , Vol. 15, No. 9(Sep 1996), pp. 1009-1019.

Mohammed Y.A. Raeas, Ziad Swaidan and Mine Oyman, "Consumer Ethics: A
Cross Cultural Study of the Ethical Beliefs of Turkish and American
Consumers”, [Journal of Business Ethicsy , Vol. 57(2005), pp. 183-195.

Rogene A. Buchholz, “The Ethics of Consumption Activities:™@ Future Paradigm?”,

[Tournal of Business Ethicsy , Vol. 17, No. 8(Jun 1998), pp. 871-882.

Scott J Vitell “Consumer ethics resecarch: Review, synthesis and suggestions for
the future”, [Journal of Business Ethicsy , Vol. 43(2003), pp. 33-47.

Thomas Anderson, Jr. & William H. Cunningham, " The Socially Conscious

Consumer”, TJournal of Marketing; Vol. 36(Jul 1972).



102 &2®F He4d

ol

<Abstract>

Consumer Ethics: A Study on the Establishment of Social

Responsibility of Consumers in Korea.

Kwon, Jeong Ho

Household consumers, as one of three main branches of capitalistic economy,
take responsibility for effective running of capitalistic market economy and
desirable social development. But so far academic discussions on consumers stay
within the limit of consumer behaviors in particular markets or protections for
consumers’ rights against huge and strong sellers in a complex distribution
system. Now, as consumers are growing in size and strength in markets,
discussions are entering a new phase in which consumers should be regarded as
a main constituent playing positive social roles to enhance the morality of market
economy and to develop the soundness of a society. So discussions on consumer
ethics, not restricted within the limit of rational consumption as economists are
usually talking about, need to move on the stage where critical standards for
evaluation and development of a society are discussed and established.

Social responsibility of consumers includes consumers’ awareness of their
value and roles in market economy beyond the pale of rational consumption,
consumers’ vigilant watch on the enterprises who produce and sell goods and
services, and on going redistribution role of social resources in a market
economy. Furthermore consumers should exert to protect nature and save
resources and should set a life-long consumption plan not only for themselves
but also for the society. In a word social responsibility of consumers means
consumers awareness of their value and roles as a constituent of a society.

To enhance social responsibility of consumers we need develop social
responsibility indicators and institutionalize them into social system and we
make efforts to actualize them through education and social movement.

Key Word: consumer ethics, social responsibility, consumers’ awareness,

consumer behavior, rational consumption, social responsibility
indicators, morality of market economy



